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My thoughts

Visitors should spend time on the cliff

Alternatives exsist:

Smaller exhibitions in existing buildings
Extended signs and installations
Guided tours - audioguides

Folders

Digital - VR, app, webpage etc.

Ressources are sparse

Is a visitor center the best answer to the problem?
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The best place in the World to@
see the traces of the
catastrophe that killed of the
dinosaures

You just can’t see it
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Local economy

- destination development
* Tourismwhen it rains — more jobs
* Tourisminthe winter —jobs all year
* New vistor groups — more jobs
* Reasonto stay — more jobs




Local pride
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@ Local pride
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A hot spot for World Heritage

Exhibition
Management
Place to go
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' have been there’-garanti
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Rule number 1: Place it on the main site
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A hot spot for World Heritage

On the attraction

Where possible

Visitor management
Possibilities for development
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Analysis

SAMSPIL MELLEM NYBYGNING OG HOVEDATTRAKTION -
UDE OG INDE

World Heritage - Giants Causeway — Nordirland
Besggscenteret fremhaeves for samspil mellem an-
komstomrade, bygning og den kyststraekning, som
er hovedattraktionen, men som ikke er synlig fra
centeret. De samlede anlaeg signalerer respekt for
landskabsoplevelsen og sikrer, at hele omradet er
let at afkode for den besggende, som naturligt bliver
ledt fra parkeringsomradet gennem bygningen og ud
til verdensarven ved den forrevne kyst.

Arkitekt: Heneghan Peng Architects

Bespgscenter Hammershus

Hammershus fremhzeves for et center, som ikke
konkurrerer med hovedattraktionen, men som
naturligt leder den besggende gennem et oplevelses-
rigt forlgb af landskabsrum og udstillinger.

Arkitekt: Arkitema og Christoffer Harlang Architects

World Heritage - Isfiordscentret — llulissat

Det nye center fremhaves som en smuk bygning,
der med respekt for landskabet, er placeret som et
naturligt startpunkt for de vandreruter, der fgrer di-
rekte ud i det naere verdensarvsomrade og kombin

er ankomststed og formidlingssted.

Arkitekt: Dorte Mandrup

ASTETIK OG DESIGN

P& Vadehavscentret (herover)
saetter design en lys og venlig
ramme for fordybelse. | Kon-
gernes Jelling (til venstre for-
oven) og pa Moesgard Muse-
um (til venstre nederst), er der
skabt spandende astetiske
rammer om fortelingerne,
som ggr, at de besggende bliv-
er umidddelbart tiltrukket af
installationerne.
Udstillingsradgivere:
Vadehavscentet: JAC Studios
Kongernes Jelling og Moesgérd
Museum: Art+Com

Organisation
Budget

Concept

Visitor analysis
Room program
Partnerships
Financing

Local community
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Hot spot for World Heritage

- management, exhibition and activities
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Personale

Rune Erbs Ledet
Direktor

+45 2399 0599
rune@stevnskint.dk

Natasja Thorsao Toglors
Projektassistent

+45 2012 3846

Fanny Josefsson Waller Eva Waldorff Nana Katrine Legh-Smith
Driftschef

+45 3034 4979 +45 2445 3644 +45 6113 8910
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And then the exhibition
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Emotional engagement
“Introduction for everyone - dialogue
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B R o e s

Engaging
Activating your own knowledge




pporting dialogue
Avoid museum fatigue
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The storyteller — creating dia




“qu To be b’

Stephen Jay Gould (1941-2002)

Amerikansk evlutionsbiog
Evolutionsbiologe

American evolutionay biologist | Amerikanischeér

The take-away
- scientifically solid
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Inside - outside



Summary

« Start with function and aim: Why
* Consider alternatives

* Thorough analysis

Organisation. Budget. Concept. Visitor analysis. Room program. Partnerships

* A new building draws ressources
- before and after the opnening

* The real job starts after the opening

« Different places, different solutions

« We love our visitor center
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Thank you
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