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Visitors should spend time on the cliff

Alternatives exsist:
Smaller exhibitions in existing buildings

Extended signs and installations

Guided tours - audioguides

Folders

Digital - VR, app, webpage etc.

Ressources are sparse

Is a visitor center the best answer to the problem?

My thoughts



WHY

WHERE WHAT



The best place in the World to 
see the traces of the 
catastrophe that killed of the 
dinosaures

You just can’t see it



Physically and mentally accessible
Make a complex story relevant
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Local economy

● - destination development

• Tourism when it rains – more jobs
• Tourism in the winter – jobs all year
• New vistor groups – more jobs
• Reason to stay – more jobs



Local pride



Local pride



Local pride



A hot spot for World Heritage

Exhibition
Management
Place to go



WHY

WHERE WHAT

Function
Make the World Heritage accessible
Attract new visitor groups
Support local pride
Destination deveopment
A hot spot for World Heritage
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'I have been there’-garanti



Rule number 1: Place it on the main site





Fiskeler
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WHERE WHAT

On the attraction
Where possible
Visitor management
Possibilities for development

Function
Make the World Heritage accessible
Attract new visitor groups
Support local pride
Destination deveopment
A hot spot for World Heritage
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● Organisation
● Budget
● Concept
● Visitor analysis
● Room program
● Partnerships
● Financing
● Local community

Analysis
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Öppna 2022
Gäster pr. år ca. 25 000
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Hot spot for World Heritage 
- management, exhibition and activities
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And then the exhibition











Emotional engagement
Introduction for everyone - dialogue



Beautiful – poetic – light - sound
Easy navigation – intuitive - variation
Nudging movement – resting and seating, seating, seating



Engaging
Activating your own knowledge



Supporting dialogue
Avoid museum fatigue



The storyteller – creating dialogue across generations and backgrounds



The take-away
- scientifically solid



Inside - outside



• Start with function and aim: Why

• Consider alternatives

• Thorough analysis
Organisation. Budget. Concept. Visitor analysis. Room program. Partnerships

• A new building draws ressources
- before and after the opnening

• The real job starts after the opening

• Different places, different solutions

• We love our visitor center

Summary



Thank you
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